
 

Dear Administrator: 
 
As a participant of CAHF’s Music & Memory Project, we are excited to provide a Media Kit to help you 
promote this unique program by connecting with your local news media.   

Music & Memory offers a great platform to show what’s working in our state’s skilled nursing 
facilities and at your center in particular.  The project highlights the positive impact of the program 
on residents and families, as well as the important work of your front-line staff and volunteers who 
are directly engaged in implementing personalized music.     

Reaching out to local media with personal resident stories is a great way to develop relationships 
with reporters who need to understand your role and commitment to provide the best care possible 
to your residents. 

This Media Kit is designed to help you contact your local media, obtain positive news coverage, and 
what to expect during the interview process.    

Please feel free to contact me if you have any questions or would like an electronic copy of this 
material, and thank you for your participation in this important project. 

 

Regards,  

Deborah Pacyna 
Director, Public Affairs, CAHF  
916-432-5189-direct  
dpacyna@cahf.org 
 
 

Enclosures: 
Planning a media visit 
Email media outreach  
Sample press release 
Project Facts 
Social media 
Media Relations 101 card 



  PLANNING A MEDIA VISIT 

Before you begin 
Identify a resident (or two) that has shown improvement after listening to music and contact 
the family to see if they would be willing to be available for an interview. Families and staff 
make the best interview subjects. 

Consider making a short (one minute) video on your phone showing smiling, laughing, singing 
or speaking that the resident has experienced while listening to personalized music.  It can be 
sent in advance to the news organization along with your email. 

Make sure you have photo and video releases for anyone who may appear on-camera. 

Be sure to have copies of the enclosed M&M fact sheet, as well as information about your 
facility to hand out and be prepared to answer relevant questions about both. 

Contact the media  
(see Media Outreach instructions). 

Don’t get discouraged if you don’t hear back immediately. In the absence of a newsy “hook” 
that requires coverage on a particular day (like an event of some sort), it could take some time 
to get on a schedule. You can always follow up with later emails or a phone call, but know that 
time is always short in the news business. 

During the visit  
Once a visit is scheduled, do everything you can to make the process easy for the reporter. 
Remember, they still have to get the story written in time for deadline, so the better prepared 
you are, the smoother the process. 

Plan a simple display of how an M&M session operates.  The media will want to see where you 
store your playlist, the iPods, headphones, and how the resident interacts to the music. Have 
appropriate staff/volunteers and family available to discuss the practical, day-to-day realities of 
the project and benefits they have personally witnessed. 

Set aside an hour dedicated to the visit. Notify other employees about the visit and provide 
them with the proper background information so they understand what’s going on. 

Remember to ask the reporter when the segment will air on TV or radio, appear in print in the 
newspaper or be available online.  You can share links to online coverage with families and staff 
(and CAHF) as a follow-up. 



                                              MEDIA OUTREACH  - EMAIL  

The following are some examples of emails that can be sent to your local newspaper, radio or 
television station or to individual media representatives. 
 

If you have a relationship with a local reporter, reach out to them with an email with a message like 
the example below. 

If not, contact the assignment desk. The assignment desk schedules a newsroom’s resources, so a 
brief email helps them understand what’s special about your story and why it is worth covering.  To 
locate the assignment desk or editor on media outlet websites, look for the ‘contact us’ link.  Most 
media operations encourage readers or viewers to send in News Tips. You can send the email to that 
link.  

Many radio and television stations also have public affairs shows that air during evening or weekend 
hours. This programing provides a longer format to share a particular news item of interest, like the 
Music & Memory project.  You may want to send them a press release (see next page).  

Sample emails 

I work at the Fairview Care Center and we recently started a Music & Memory program for our 
residents with dementia.  It’s part of a statewide effort involving 300 nursing homes.  We have been 
amazed to see some of our residents smile, talk and sing out loud after hearing their favorite, 
personalized music. We invite you to come and see for yourself.  We are the only facility in Fairview 
that is participating in this new program.   Regards, Mary Smith, Activity Director 

Or  

We are celebrating (holiday) by encouraging family and friends to donate iTunes gift cards to our 
residents who are enjoying personalized music as part of our Music & Memory project. Our local high 
school has partnered with us to raise money for the gift cards and has raised $$$.  

We are among 300 nursing homes in the state participating in a pilot program to bring personalized 
music to nursing home residents with dementia to improve their quality of life. Some of our residents 
have started singing and speaking after hearing their favorite music.  We invite you to come see for 
yourself.   

Our event will take place from 10 a.m. to 2 p.m. on Sunday, May xxx.  The high school will be 
presenting us with a check. Our address is xxxxx. Please contact me at [email] for more information or 
call  xxx xxx xxxx.  



                                                SAMPLE PRESS RELEASE   

 
(usually sent via email) 

For Immediate Release 
May XX, 2016 
Contact: Facility Administrator  
administrator@facility.com 

 

MYTOWN – In an effort to improve the quality of life for people suffering from dementia, Facility XYZ is 
participating in a pilot project to re-introduce residents to their favorite, personalized music. The project will 
study the impact of music on quality of life and determine if familiar tunes can reduce depression and the need 
for medication.  We have already seen an improvement in some of our residents who are smiling and singing 
along to their favorite tunes! 

The three-year Music & Memory project is being introduced to 300 skilled nursing facilities in California.  At the 
end of the project, 4,500 nursing home residents will have their own personal music playlists and an iPod to 
listen to their favorite music.  Facility XYZ is the only skilled nursing facilities in the area participating in the 
program.  

The Music & Memory Project is a $1.4 million statewide program administered by the California Association of 
Health Facilities (CAHF), and funded from nursing home fines collected by the California Department of Public 
Health (CDPH) and deposited in a federal Civil Monetary Penalty fund.  

Additionally, researchers at the University of California, Davis are studying the impact of music on reducing 
antipsychotic medication for people with dementia and other cognitive disorders.  

The project is based on the work already underway in other states as part of the national Music and Memory 
Program  based in New York, to help nursing home residents re-connect with the world through music-
connected memories. 

We’d like to invite you to visit Facility XYZ to see this groundbreaking and life changing program in action and 
to speak with staff and families who have experienced the impact of this program on their loved ones.   

[If available click this link to see a video of one of our residents who is part of the program]. 

Please contact me at (555) 555-1212, or via email  administraor@facility.com to schedule a visit. 

Regards, 

Administrator 
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Social media platforms reach a huge swath of the public. You may not use it yourself, but many people do, 
and it’s a worthwhile means of targeted communication that’s free to use.

If you have one of these accounts, try to send your messages between 10am and 5pm.  Post consistently, 
for example once every week or once each month. 

Here’s a few suggestions on what to share with your online followers and friends.  Always include a picture 
of a smiling resident with headphones or residents with their family members or staff.

Twitter:  
Mrs. Smith loves her personalized music, especially country & western 
Our Music & Memory project brings smiles to our residents as they listen to favorite tunes 
The Music & Memory project helps calm our residents with dementia. They love their favorite music

Facebook:  
Fairview Healthcare’s residents listen to their favorite music everyday as part of our Music and Memory 
project

We’re having a fundraiser to buy iTunes cards for our Music & Memory project so we can bring 
personalized music to our residents with dementia.  Donations appreciated!

Our Music & Memory project helps our residents connect with their favorite music.  Mrs. Smith loves rock 
‘n roll. 

SOCIAL MEDIA OUTREACH



  The CAHF Music & Memory Project 

• Personalized music is being distributed to 4,500 residents in 300 California skilled 
nursing homes over three years.

• Participation is free to all skilled nursing homes in California and includes training, 
equipment, iPods and personalized playlists to improve the lives of residents living 
with dementia.

• The $1.4 million grant-funded program is being administered by the California 
Association of Health Facilities, the nation’s largest association representing skilled 
nursing providers.

• Researchers from the U.C. Davis, Betty Irene Moore School of Nursing will study if 
personalized music can reduce the need for antipsychotic drugs and identify 
strategies to spread and sustain the program through local community engagement.

• The grant is funded from nursing home fines collected by the California Department 
of Public Health, Licensing and Certification Division and deposited in a federal Civil 
Monetary Penalty fund.

• The project is divided into three phases with 50 facilities in phase one, 150 in phase 
two and 100 facilities in phase three.  The program will conclude in June, 2018.

• Personalized therapeutic music has been shown to improve behavior, reduce 
depressive symptoms and help some residents with dementia to re-connect with 
others. 



May 16, 2016 10:00 AM 

Music reaches memories for Sacramento seniors with Alzheimer’s 

By Claudia Buck cbuck@sacbee.com

Gloria Silott spends most days in her wheelchair, socializing very little and verbalizing only with muffled “yes” or “no” answers. 
Immobilized by a stroke 15 years ago, she cannot speak clearly or express herself. Typically, say staffers at Eskaton Care Center 
Greenhaven, she has a flat, sad affect. 

That is, until the twang of country-western music pops into her iPod headset. On a recent afternoon, as the chords of Glen Campbell’s 
“Rhinestone Cowboy” were belting out, Silott, 66, was beaming, bouncing her black-velcroed shoes, bobbing her head and even 
mouthing bits of the refrain. 

Therapist Nicole Johnson prepares an iPod mini for Gloria Silott on Thursday afternoon at Eskaton in Sacramento. As part of a pilot 
study in California nursing homes, Eskaton is using iPod music to de-stress and calm patients with dementia/Alzheimer’s. With help 
from family members, they develop a personalized music playlist of a patient’s favorite songs, which are loaded onto iPods and 
listened to via headsets. José Luis Villegas jvillegas@sacbee.com 

“It gives her the ability to relax and connect and engage. It’s seeing the brightness in her eyes,” said Eskaton Greenhaven executive 
director Heather Craig, who views music as a way to calm agitated patients and return a glimmer of normalcy to their lives.

As part of a program underway in nursing homes statewide, Silott is one of dozens of California dementia and Alzheimer’s patients 
who are getting personalized playlists of their favorite songs, a novel treatment launched six years ago by Music & Memory Inc., a 
nonprofit based in Mineola, N.Y.

It’s based on the notion that certain songs are stuck in our brains, like soundtracks to our memories. For patients with Alzheimer’s or 
dementia, those musical memories can unlock – albeit briefly – a connection to their former life, before disease or illness robbed them 
of their verbal and cognitive capabilities. 

“It’s incredibly powerful,” said Jocelyn Montgomery, director of clinical affairs for the California Association of Health Facilities, or 
CAHF, which is running a three-year statewide project to assess the effect of music-and-memory programs on dementia and 
Alzheimer’s patients. “It doesn’t bring them out (of their condition), but they become more responsive and aware of the music.
They’re getting in touch with memories and feelings that are really rich. ... It doesn’t fix the dementia, it just helps them be (more) in 
the present.”

There’s also some science behind it. 

“It’s certainly one of those phenomenon for which the anecdotal evidence is simply staggering,” said psychology professor Petr Janata 
of the Center for Mind and Brain at UC Davis, who has researched the effect of music on the brain. Memories are stored in the part of 
our brains – the “pre-supplementary motor area” – that is one of the least afflicted by Alzheimer’s disease, he said. “That spared part 
of the brain can support responding to familiar music,” he said.

CAHF, which represents the state’s skilled nursing facilities, considers the music-and-memory project another tool for minimizing the 
use of psychotropic drugs, which were once commonly used to calm down agitated or restless dementia patients. 

As part of a three-year, $1.4 million grant, CAHF is offering training and free iPods for as many as 4,500 residents in up to 300 skilled 
nursing homes statewide. Simultaneously, researchers with the UC Davis Betty Irene Moore School of Nursing will document how the 
music-and-memory program affects the use of anti-psychotic medications, as well as its effect on caregivers and staff.




